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Main countries of developed tourism 
Summary 

In recent years, tourism, which is of great importance as an area of world economic activity, serves the 
interests of people and society as a whole and has become a major source of income at both the micro and 
macroeconomic levels. This sector is one of the most important sources of income for the treasury of any state. In 
many countries, tourism accounts for one-fifth to one-half of GDP. Now tourism is one of the main factors 
creating additional jobs not only in the leading countries of the world, but also in Azerbaijan.  
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N tic  
N tic  olaraq onu qeyd ed  bil l  laq  
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