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Abstract 

In the current context of economic instability, the tourism sector is still actively developing. Because 
the tourism sector meets the requirements of the day in terms of supply and demand. Tourism planning 
is a tool to strike a balance between supply and demand. This allows us to understand not only the 
characteristics and trends of the market, but also the planning process to meet the needs of the market. 
All this is made possible by the priority areas of tourism. There are a number of priority tourism areas in 
the Karabakh economic region that can stimulate the development of tourism, the development of which 
will help make tourism a leading sector of the economy in the region in the future. 
Key words: Karabakh, tourism, SMART tourism, animation, hospitality, medical health tourism. 
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