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ssil rin d  tin  l m kd n lav  

rin  v  sosial-m d ni v ziyy til rin   d si bir-birind n 
f rqli xidm tl r t klif ed ssis l b  
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Hospitality Services 
Abstract 

Hotels, which are one of the most important forms of tourism, receive, accommodate and serve 
guests. The diversity of needs of people benefiting from the hotel business has greatly influenced the 
development of businesses that meet these needs. In addition to overnight stays, changes in people's 
other needs to suit their tastes and socio-cultural backgrounds have led to the creation of businesses that 
offer different services. 
Key words: tourism, hotel, need, service, business  
 

 
Mehmanxana  qq ti gec l m l rini v  yy

-m d m y  -iqtis
(Bilalov, 2006: 12).  

aliyy tind  ril n xidm tl r mahiyy  dig r xidm rql nir. 
s b bi t klif olunan xidm td razisind  istifad  edil  bilm

xidm  ona toxuna bilmir. M hz bu s b bd x ssisl
f aliyy tind  ril n xidm tl ri dig ri xidm t s nayesi m f rql ndirirl r.  

Xidm ti is  tin m hsul kimi 
m si dem kdir. Xidm  

s l  
lli otaq kimi sata bilm z. Bu halda g lir itkisi 

lli otaqdan deyil; xidm  lif misallar g tirm k 
y  ya t yyar d  y n 

 ya konsertd  
s ziyy t f rqlidir. l b olmayanda s naye m
saxlamaq olar. 

Xidm ti is  d nliyidir. M sas 
nliyin sas amilidir. D nlik xidm tin t  kimi subyektivliyi 

n tic sind  d   bil r. H ntil ri v  xidm t t si f rqlidir. M s l n, eyni 
k yey ril n xidm t il  rqli t s r  

malik ola bil r. Bu v ziyy t m n k v  ya xidm t 
t klif ed n xidm   ya daha vv
il   il  r. 



 Beyn lxalq online elmi jurnal. t Faktor: 0.543. 2022/ Cild: 2  
SCIENTIFIC  RESEARCH  International online scientific journal. Impact Factor: 0.543. 2022 / Volume: 2 Issue: 5             e-ISSN: 2789-6919 
 

54 

ssis l rinin tl rind  
 ril r  t klif olunan xidm tl r v  imkanlar t l

 rzind  

 k v  ya t xir   
ssis l rind  istehsal olunan xidm  ri t r find n xidm tin 

 riy  tam v  
mm l m hsul t klif etm ri xidm tl xs n 

ssis l ti ilk anda xidm  v  yata 
sinin z ruriliyini ortaya qoyur. 

S ssis l rind n f ssis l ri m k tutumlu xidm t istehsal ed n 
ssis l  yetir rk n intensiv olaraq 

insan m yin  ssis l mizl nm si, 
t  ziyy t  g tirilm si, otaq xidm tl rilm ril rin 

ril  tl sind
olaraq t klif olunan xidm tl 2006: 135). 

Otel idar  yat f ls f sini 
m nims y  idar etm   daim f rql n n f aliyy t sah sidir. 

ssis l ril ri biznesd  d  xidm t f aliyy tl rini daim 
izl yirl ril ri biznesd  edil n h  
bundan m mnunluq duyurlar (8). 

Otel biznesind  risk faktoru da kifay t q d ssis l rdiyi xidm tl r  t l bi 
d tindir v  h m d  iqtisadi v  raitd b bd n otel 
biznesi t l rhal t sirl nir. Mehmanxana biznesind  t l bin d sin  s b b 
olan dig r amil otel idar b bd ssis l n 

 f  risk faktorunu vacib e  2006: 
120). 

ssis l  texniki t  
t keyfiyy ti h k s viyy d  ssis l ri 

qs dl rin  m lif xidm tl rirl r. H r 
 ssis l rind  olmaya bil tl r 

rtl rin  rir. Mehmanxana biznesind  bu xidm tl
c ml nm lidir. Bunlar:  

 Yerl  xidm tl ri 
 Qida v  tl ri 
 -d st k xidm tl ri  

Otel biznesinin t  l r otaqlar, qida v  r v  dig l ridir. 
Bu seqmentl r  lir g tir n seqmentl r v  ya m liyyat seqmentl ri d  
otelin m nf t g tir n seqmentl l r otel biznesind  lir g tir
Bununla bel , h ri f aliyy tl rl  otel biznesinin g lir g tir n hiss l rin  st yi 
verirl r. G lin bu xidm tl ri g lir g tir n seqmentl r v  g lir g tirm y n seqmentl r kimi t snif etm kl  
n z rd k.  

G lir g tir l r v  l  v    
d k v  si n ri qonaqlara pul 

 , b rb r v  suvenir h diyy l r kimi xidm tl rin t
l si g lir g tir  g lir g tirm y n biznes 

y   bil liyyat seqmentl ri d  l r h m 
g lirin t m d  x rcl rin t rk zl l rd  g lir v  x rcl ri 

 n zar ff qiyy tin (f aliyy tin) 
qiym tl ndirilm l   
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Yerl  xidm tl ri. Yerl l m si v  yerl  nildiyi 
xidm t sah si d   t s
iki yer   b tl ri v  uniforma xidm tl rind n ibar tdir.  

Otel biznesinin beyin m rk r s viyy sind  
ver nl rd n x b -

si v  si v  s. kimi 
xidm tl  yerin  yetirir.  

Otaq xidm tl ziyy t  g tirilm sin  s
in r hb miri v  ya 

d si, istifad  s ri t r find n h
Bundan lav m lumat verir, t mir v  texniki xidm t 

rin  l r  tl si olaraq 
 mizl nm si v  nm . 2015: 

45-46). 
xidm tl zif l  
rm k v  sl h tl  prosesind  k etm k, 

r verm k v    
Qida v  tl  nilm sin  cavabdeh olan 

ssis l   m tb x, restoran, bar, anbar v  s. l r  zi 
h r otell ri bu xidm tl ri t qdim etm y  bil r. Bunlara garni otell ri deyilir. Qida v  

si yem k v  sind n v  xidm tin  q d
min edil r k qon k v  d  

yerin  yetiril  
  saxlama: Daha vv yy

bulu v  saxlanm  
t r find n h   

 M tb hsullardan istifad  ed r k yem kl  
istifad sin  ver dir. Qida v  sinin b  yerin  yetirir.  

 Servis: M tb xd  yem kl qdim etm k bu xidm t 
  

 rin qonaqlara t qdim edilm si il  tl rin h yata 
dir.  

l rd n ilk , sonuncusu is  rl  kl rin d  t qdim 
tl rilm si il    

tl   v  
  lif e  biznes  g lir g tir n vahidl rdir. Bu 

xidm tl tl   d  -
avtomobil icar rb kim, internet, animasiya 
v  s. lif lav  xidm tl ssis l r, 
avtomobil icar si v  y   kimi xidm tl r d  h  bil r. 
biznesind  d  tl ri  bil rik. Bu xidm tl  

rilmir.  
G lir g tirm y l r v  lir g tirm y n, lakin g lir 

vahidl rini idar  ed l r  k ed l rdir. Xidm l rin  daxildi
l rdir. 

 aliyy tind  
ssis nin r qab t qabiliyy rab r, h ssis nin g l c kd   

z min yar -siz t s -nin mehmanxana 
ssisl rind  istifad  l r  n z r yetirdikd   ofis 

m   t 
sektorunda istifad  rd  enerjiy  q na t, 
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t sizlik, POS, rabit  zar t v  ri kimi 
  2012). 

sli mesaj, e-  
maliyy  ri, qida v  ril r 

v b l  -nin 
otell rd  istifad  olunan b l

 ri m mnuniyy tini t min etm kdir (6). 
 

N tic  
Xidm t s nayesinin bir hiss si olan turizm sektoru 21-ci srd   

 s rv tl l rin  
ril r g tic sind  r 

 daha tez-tez s yah t etm l  
ssis l tl rd n v  ril rin t til v rind lif 

sinifl rd  f aliyy rirl ssis l lif sinifl rd  f aliyy rm y  n 
s b bl ntil rind ki f rql ntil rind ki f rql ri 
izl y ssis l til v  yl nc  kimi otel idar
sah l rind   
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